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Development and Practice of the Entrepreneurship Education Course’s

Resources for Secondary Vocational School Students
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Abstract: The necessity and existing problems of the development of entrepreneurship education in secondary vocational schools are
analyzed. Combining with the development of entrepreneurship education curriculum in a school, it is suggested to develop entrepreneur-

ship curriculum resources and carry out practice in a rational and practical way. Through school-enterprise cooperation, the development

of entrepreneurship education in secondary vocational schools could be promoted.
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Fig. 1 Curriculum system of entrepreneurship education
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Fig. 2 Framework of the entrepreneurship theme course
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Fig. 3 Form of entrepreneurship education course’s resources

() BEISCF %, B S ek m R E
M IF I o CIMADNE B 5255 ) B R AT 55 9K 5)
A, g T G AN PR S B 5 MR PN 2 ) 4
e BB 5 78 (WA 1): WU 5 e
B R S BRI R S R 4 B A
MENE 4o AT P S T AN BT SS,
FESSBER AT A AR L . AT 55 ST AT 55
ALK 5T AR NI, Wi % iS5 A

s A AL A 7 S HERS K 5 3 R AR E A L e
SR L5 2 A A (ILIET 4).

DBl b 8 B2 8 5255 ) AT /Nt A b Y
b KR M RIS ) I, SRk
I H 5 A RIK €, AL #5224 2B S AR RTE R AL
AR CNAR LA BEE T SE 55 ) /N
B R, ) A A A T N A s B
(K125 07 Tl A, LR dE: A B B 5 Y
SV B R L SUCE S Ak SR AR, JF
X /I Bl A b B i R S e B HE T A I
W FOM ¥ 2 5 1 1 T 5 138 1 DR 2 A0 Bl
N AR B B AT A R AR A&, A
FOA T R QP A 38 AN AT K E o ANt Alk Y
&S W N A SR rE: IR Cr il A NN 4797
15, #— DI T AN EE AR B YRR S
RS G A T, W B AR DLBIBOE A
Bk R v 15, WO AT BB R, R T
VA A 5 A 0 i 2, DL Bl el 2 b T 38 21 1
PR Y L5 P 4T, JRE e At TTAE i S B AP A8 ) ) e
TP T

R OB ) TR

Tab. 1 Catalogue of marketing practice of small and micro en-

terprises

NGB Y S 4 FBHHA
W B W1 BigE BUREARALIX
R 7 A i P RSSHT

B2 A
i

eSS (AR
HLTA AR

RS HERS
MG HERY
F2Em EME O W1 AL TEEN
ke TEM 5L HY PR B A X
F2W BME RIS
fr R i B T
F3 R RN
Lt s 5
TR 5 FPEA
FI3E RER OBLWAAE WERANE X
H) By BB R
F2W AR IMERAIRTY
Ja T4 P 1) s 5 75
kB ETY
P4z WIELS B M JFEHER TR
DX 28475 W IS
IR 5 T
JE s e

2N Mg

HWRIIEA

IM ] (QQ #E) )

| [eryey=g=gitti
Tl AR S A
W2
555 FONEERE H LR R oA T AT 2 A
=1 I TF B A ES PR HE il 2 e
P RS B
SRR\ G| [ 3UICES = £
B DS fi
DN 5 A




2

WRise T i PR AR R MY 2OE PR BRI T A SR 149

AR AETE A — M A3 L
BB, B RN AR, HARER
—FEEEANES, RN HMEERANE
BREER. W ART ANBYREE, B8N
EE TR A LS RRRER, (AT
S HRIRN SRS, TiAey, TR
FIRELERA, FEMETEECHEEEN,
RAER A RS SRR T T RS TR Z A

MiSEREREN AR T R, FRENIMAL
5. FAEERER AR NS, Tl
(IR 8 ILAOTERA LSRN T B2 AR
HREEHTE.

(=) BiEE LR

1 EER.

2. A mtt.

B

EMETES, HEFLAKSEERATHEERPHLETA, BELTR—1 BM, LbE
WA R, PRIERLSA, BEEATSEAT L E SRR, L8, RREEEET R
UAFEFETFEPHERERR, WATRRA RS HETERET Sa EfERE.

RETFEPHHERMELRINEETPRE LS N —AENE, LDRNSRERMESNE. FA
A BEMERE S RAER. #PRER: % AMERMTE LERRET B CHARRS,

WE EREHSNEE

4 CPRANE RIS ) B kEsk

Fig. 4 Sample chapter of marketing practice of small and micro enterprises
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courses
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